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•• Will the Internet encourage the worldwide dominance of English? Will the Internet, then, 
become a major force blending the world’s population together?

•• Will Internet users favor native languages and over time will the dominance of English dimin­
ish? Will the divisions of language groups force the Internet to use other languages, perpetuat­
ing divisions based on existing language use lines? 

We can’t fully answer these questions by examining the language abilities of Internet users. There 
are more Internet users worldwide who can speak and read English than there are Internet users in 
predominantly English-speaking countries. While these multilingual users might be able to use English, 
they might also prefer to use their first language. Figure 1.5 shows the percentages of websites using 
various content languages as of late 2014. 

Figure 1.4  Internet and Facebook Users, 2012
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Source: Internet World Stats (2012b).


